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NE=DS AND WANTS

items we /jeans
FASHION =) must have \\gloves

jacket
PRODUCTS o
coat
jewelry / \ :
X S~ emee Items __luxury accessories
umbella

g B should have nice to have\luxur‘y clothes

X7 N a G

watch ballgowns " yacht villa

Jeriabags formal dress
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PHYCHOGRAPHIC

hobbies and interest

20-35 male and female
occuptionistudent. artist. freelance musician,
white collar workers

income: middle and higher

BEHAVIORAL

quality and service

urban

school medium consumers
art workshop

apartment



brandfonion)

offer
satisfactory

service and independent

interaction confident
creat casual

& exclusive style

cool
keep your
be . ;
energe'ﬁc Independenf mlnd
affordable
and express yourself

special

price affordable use good

£70-£200 quality material

comfortable

neutral

focus on creative design

and high quality material

mix fresh
fashion element

with classical

design
casual
rock
offer good
: stylish
service Ty
exclusive shop in
art fashion streen
creative



UINERELLA CRANID AU URSUNES

comfortable

quality

easy to wash

light weight

easy to mix & match / styling

casual & lifestyle
your must-have items
neutral

independent

special




CAUTION,

EXCESSIVE




ITNDIE{PROD UG BRTER
lacezuplleatherdboots]

inspired by indie music and rock n roll culture

casual

independent

Lo,

young




L8O AND PATLEING ERE{ER

Logo:

Cool and simple.

Ink scrawl style background demonstrates punk and vintage.
Yellow star spreads energy and young.

‘INDIE' as a brand name in the middle of the star,

black letters is cool.

A black shoe is our classic one.

Packaging:

The colour of packaging is still black and write ink scrawl.
Yellow star with ‘indie’ letter and a black shoe

just print on the cover of packaging.



INDIEpricelanchitecture y

QUALITY:high quality
FABRIC:leather. fur

£ 150
QUALITY:high quality
FABRIC:leather. velvet. chamois
£100

QUALITY:better quality
FABRIC:patent leather. 100% leather. chamois

2740)
QUALITY:good quality
FABRIC; canvas. not 100% leather. Eafen‘r leather. artificial leather



TNDIE{COMPE{LTORISHOPPING/REPORIT)

INDIE CLARKS  TIMBERLAND CAT DR MARTENS
o L t ‘ s ‘
PRICE £70-200 £79.99 £150 £150 £90
QUALITY soft soft super soft super soft soft
. " full-grain full-grain
FABRIC 100% leather 100% leather 100% leather
leather leather
skinny generous generous

FIT jiftes fitted fitted fitted it



exclusive store in fashion street

INDIERITACH

LOCATION VIP service
related to music and art CONSUMER T 2
T ERVICE
WINDOW
INDIE fresh
BRICK AND MORTAR—» SMELL
STORE neutral
street style INTERT O( \
CO0| - e
o L% 9ESTat L MUSIC
prontinget SALESPERSON ~~indie

\ \daff punk
ourp polite & s

good knowledge of fashion




TNDIE special of fers

price reduction

limited editions
membership / VIP

brand
designer

artist
celebrity

fashion shows

PR &
publicity,

concert

celebrity

fashion press

blogger

advertising
magazine

P,/ TV
grazia

theme party



(CSRISTIRAITE GYARORMNDIE]

Social

Keep good transparency of our company
Respect the value of human resources
Provide scholarship to students

Donate money to disabled people

Economic

Respect our competitor.

Environment

Build eco-friendly shop ;
Build up a feam which has strong awareness of environmental protection.
Use substitute material instead of industrial glue
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